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SWITZERLAND

TRANSCENDING
TIME

“This film is decidedly different from a typical Brand film, which was a
deliberate choice,” explained Greg Prodromides, Chief Marketing Officer of
La Prairie. “We are an audacious Brand, one with an intrinsic link to art, so
we chose to tell our story in a unique way — one that transcends time, just as

our Brand does,” he added.
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SWITZERLAND

SWITZERLAND IN FOCUS

Throughout the film, the viewer’'s sense of time is challenged. It remains
ambiguous if its structure is linear — if it is set in the past, the present or the
future. Breathtaking images of the Swiss landscape — soaring peaks, rushing
water, glistening rock, all captured with the help of Switzerland’s most expert
mountain guides during helicopter-driven shootings, take the viewer on a riveting
journey to the birthplace of La Prairie, a place where time stands still. Drone-
captured images of the original Clinique La Prairie emphasise the Brand’s rich
heritage. All of this stunning exterior footage is interspersed with studio shots

that underscore La Prairie’s new, highly aesthetic artistic direction.













